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WHO IS BEUC?
BEUC S

* Bureau européen des Unions
de Consommateurs

» Established in 1962 by
consumer organisations from 6
countries

* 40 member organisations

» 31 European countries (27 EU
Member States)

* Food is one of our top priorities




The Daily Telegraph
Horse meat scandal ‘breathtaking
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Which? finds fake goats' cheese in shops

Which? bought 76 samples of goats’
cheese from supermarkets, delis and
markets from 8 locations around the
UK and tested them to see what they
really were.

In total, 9 samples were adulterated:
= 3 contained more than 80%
sheep's cheese

= 3 contained more than 50%
sheep's cheese

= 3 around 5% sheep's cheese

m October 2014
Which? works for you




Look and you will find: lamb take aways

= Which? lamb take-away testing: 60 samples from Birmingham and London
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* One of these samples also contained less than 5% lamb.
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Which? warks for you
Moy 2004 | wheh

You ordered lamb... yet could be eating anything but.
Which? Investigates food fraud

Which? works for you

Fish substitution

= Which? fish testing of cod and haddock from 45 fish and chip shops across Birmingham,
Manchester and Glasgow:

Fish labelled | Fish labelled | DNA results
correctly incorrectly
Birmingham - 15 cod 15 0
samples
Glasgow - 15 10 5 Whiting
haddock samples instead of
haddock
Manchester - 15 cod 13 2 Haddock
samples instead of
cod

September 2014




¢QUE LLEVAN LOS KEBABS?

de tus decisiones

» 20 out of 25 samples of beef kebabs
contained chicken. In 6 over 60% was
chicken. In other 11 ranged between
40% and 60%. Three of the samples
had a small amount (less than 1%).

» Horse and turkey: horse meat was
found in 7 samples and turkey in 13,
albeit in small amounts (less than
1%).

» 100% Beef?: only 1 of the 25 samples
fulfilled what it promised and it was a
real beef kebab.
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Hay extras que nolo son

12 on 40 bottles did not have the quality labeled and two
were not even acceptable for direct food consumption

2012 @

WWW.0CU.0rg




The Czech consumer organization

dTest revealed serious deficiencies

in 1/3 of the 17 samples of honey
tested

2012

BEUC

Qs this just
the tip of the
Iceberg ?

O What is the gap between the checks consumers
expect regarding the authenticity of their food and
the effectiveness of these controls?

U How can consumers feel confident the food they buy is
what it says it is?




Low level of consumer confidence

m Over half (55%) of people are worried
that a food fraud incident will
happen again.

m A third (32%) aren’t confident that
the food they buy contains exactly
what’s stated in the ingredients list.

= Half (49%) aren’t confident that the
food they buy from take-aways is
correctly described and contains the
ingredients stated.

m A quarter (23%) say that in the last 12
months they’ve changed the type of
meat products they buy because
they’re worried about food fraud.

Populus, on behalf of Which?, interviewed 2106 UK adults online between 5t and 7t September 2014. Data
were weighted to be demographically representative of all UK adults. Which? works for you

Consumers expectations

= 8 1n 10 (80%) think that it’s important that
local authorities test food to make sure that
food companies are correctly labelling it

= 7 1n 10 (69%) think that more action needs to
be taken to reduce food fraud in the UK.

= Nearly 6 in 10 (57%) think that the Government
hasn’t been giving enough attention to
enforcing food labels.

Populus, on behalf of Which?, interviewed 2106 UK adults online between 5t and 7t September 2014. Data
were weighted to be demographically representative of all UK adults. Which? works for you




Consumers expect more action from local authorities

Too little About the Too much Don’t know
right amount

Supermarkets 44% 38% 2% 16%

The regulator- Food 49% 32% 3% 16%
Standards Agency

National government 51% 29% 3% 18%

Local Councils 47% 29% 2% 22%

Food Manufacturers 55% 27% 2% 16%

Food outlets, e.g 54% 23% 3% 20%

restaurants & takeaways

Do you think each of the following are doing too much, too little or about the right
amount to tackle food fraud in the UK?
Base: all respondents (2106) Which? works for you

Transparency and awareness

The European
Consumer
Organisation

ocufécil
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Claves para una alimentacién segura

CONSUMERS WANT TO KNOW THE FULL JOURNEY
OF THEIR MEAT, NOT JUST A SLIGE OF IT:
COUNTRY OF BIRTH, REARING AND SLAUGHTER BEUC

Sign our petition to stop food
fraud

Get Involved Know the Issue Track our progress 33.449

AiMs people have supported our
campaign
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Recommendations (1)

Ensure food is safe, authentic and of high quality

Restore consumers confidence and trustin the food industry

Put in place a consumer friendly mechanism to report incidents
Inform consumers of products recalls and other measures taken by the

competentauthorities in incidents of food fraud

Give food fraud full attention and make the prevention of food fraud an
integral part of EU policy

Introduce a common EU/International definition of food fraud
Enlarge the focus of FVO audits to include food fraud
Assure stronger risk based controls

Conduct unannounced inspections — as part of industry audits and
official controls

10.Guarantee the independence of controls

BEUC

Recommendations (I1)

11.Guarantee better law enforcement on the ground
12.Allocate adequate funding for combating food fraud
13.Extend the fees system to ensure the sustainability of controls

14.Adopt a coordinated and coherent approach towards food fraud at
International, EU, national and local level

15.Increase cooperation and exchange of information among competent
authorities

16.Improve data and intelligence gathering

17.1nvest in analytical capability to keep on top of the fraudsters

18.Improve the organizational capacity and the skills of those combating food
fraud

19.Create the right conditions to enable whistle-blowers to denounce malicious
practices safely and anonymously

20.Increase sanctions for food fraudsters. Ensure that penalties are effective,
dissuasive and off set the economic gain from the fraudulent action
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Consumer

Organisation
The Consumer Voice in Europe

www.beuc.eu — food@beuc.eu
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