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G@ZIELT - online search types

1 VwV:Administrative agreement for the establishment of G@ZIELT; 2 LFGB: German food and feed law
3 BZSt: Federal Central Tax Office; 4 HAW: University of applied sciences (Hamburg)



Coordinated online-control programme: 
“Annual plan” 

Prioritization process 
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Coordinated control programmes “Annual Plan”
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Annual plan

• Since 2014

• 25 programmes

• >5000 vendors

• Many not known to CA

• Several test purchases

risk-

orientated 

programmes

identification 

of potential 

problems

established 

submission 

procedure



Annual plan - program submission 
procedure 

March – May

Submission
of
programme
proposals for
upcoming
year

October

Information 
on 
programmes
for upcoming
year to
Länder

August/Sept.

Meeting of
Länder expert 
group→
selection of
programmes

July/August

Priorization 
summary to
Länder expert 
group

July

Prioriziation
of proposals
by the Länder

March/June

„Fine tuning“

G@ZIELT and
programme
initiator



G@ZIELT - online search types

Coordinated control programmes “Annual Plan”

Honey

• Online status-quo

• incl. special honeys

(e.g. manuka)

• Quality, 

misleading/fraudulent

offers, origin, claims

> 600 honey 

vendors

> 200 

manuka

vendors

> 150 market 

place vendors
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Product search” 

Prioritization process 



Product search - statistics

Product category
Number of

searches/year

Identified

offers/year

Food ~110 ~600

Consumer products ~140 ~300

Cosmetic products ~80 ~600

Tobacco products ~10 ~50

Feed conducted in annual plan

Total ~340 ~1550



G@ZIELT - Product search

Sources for internet searches

NGO
Public 

warning

Consumer 

complaint

RASRASFF RAPEX INFOSANAAC

Local CA
MS/TC 

authority



G@ZIELT - Product search 

Criteria for prioritization of internet searches

Example RASFF

ONLY indicators – ALWAYS case-by-case decision

Health risk
Notification

type

Lot.No.

based

Online 
relevance

Consumer 
group

„search-
ability“



G@ZIELT - Product search 

Criteria for prioritization of internet searches

Example RASFF

Health
risk



G@ZIELT - Product search 

Criteria for prioritization of internet searches

Example RASFF

Lot.No.

based

• Does the objection (most likely) also apply for other 

lots? 

• sildenafil, sibutramine in food supplements 

• (most likely) yes

• microbial contamination

• (most likely) not

• labelling of allergens

• maybe



G@ZIELT - Product search 

Criteria for prioritization of internet searches

Example RASFF

Notification
type



G@ZIELT - Product search 

Criteria for prioritization of internet searches

Example RASFF

Online 
relevance

• Notification type NOT always indicator 

• Alert
• can have low priority (e.g. Lot.-based)

• Information for attention
• can have high priority

• e.g. no stationary FBO/CA identified

• Border rejection
• can have high priority

• Internet provides other “entering points”



G@ZIELT - Product search 

Criteria for prioritization of internet searches

Example RASFF

„search-
ability“

• Not all notified products can be found online
• More frequent for RAPEX than RASFF

• Imprecise descriptions

• Lack of identifiers (e.g. GTIN)  

• feed/food B2B

• “red t-shirt”

• “leather gloves”



G@ZIELT - Product search 

Criteria for prioritization of internet searches

Example RASFF

Consumer 
group

• YOPIs

• Young, Old, Pregnant, Immunosuppressed

• Could be high priority, even if other indicators do not 

apply

• e.g. baby, senior, convalescence food

• e.g. microbial contamination, choking hazard

(crushing degree of puree)



G@ZIELT - Product search 

Prioritization challenges

• Challenge allergen notifications

• „only“ labelling BUT serious health risk for

some consumers

• no general rule – always case-by case!

• Labelling only missing in one language

• Allergen is main component of the product 

(„peanut bar“)



G@ZIELT - Product search 

Prioritization challenges

• Case: RASFF - Food supplement

• Preliminary online search revealed

• Only in certified online pharmacies

• Probably not in stock 

→ challenge for CAs

• Product recall will work

→ NO online search?

• BUT 

→ one stationary pharmacist owned several different online shops

• Relevant for CA

→ online search performed!



Product search procedure

Initial Product
search

• Product
search
request

• Product
search after 
priorization

Online status
(internal)

• At least 8 
weeks after 
inital search

• Review of 
previously 
identified 
online offers

Follow-up
internet search

• If necessary

• At the earliest 
after 4 more 
weeks 

• risk-based



Product search

Priority of the
internet search

Number of initially
identified products

Development of
online status

Time passed since
inital search

Risk criteria for 
Follow-up 

internet searches

Criteria for Follow-up internet searches



Thank you
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